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The Rise of UX:
Where is it taking us?

Useful links and resources




Ben Hogg m
MD, International @ dscout

After over 20 years in Market Research, Ben
recently moved to the world of UX in order to help

US headquartered dscout expand into new markets.

Ben has worked in Executive and Senior Leadership
positions at Lucid, Research Now and Nielsen, and
is a Fellow of the Market Research Society.

Kristoffer Mago m
Manager, UX Research @ Metrobank

Kristoffer is a researcher with 10+ years of
experience, helping start-ups understand their
markets. He's passionate in finding people's unmet
needs, and co-designing solutions with the
decision-makers. He transitioned to User
Experience in 2017 and has built UX Research
teams from the ground-up.

.....................................................................................................................................................................

The
RISE of

A SERIES OF ONLINE
PANEL DISCUSSIONS

presented by Savanta

Katy Mogal m
UX Research Lead, Google Assistant @ Google

Katy is a UX Research Lead on the Google Assistant team,
where she explores the future of human and computer
interaction and relationships. She has spent over 15 years
generating insights and shaping business, design and
product strategy for technology companies including
Fitbit, Meta and Logitech.

Elvin Tuygan m
Director, Qual Research @ Savanta

Elvin is a Digital Anthropologist with over 20 years
of strategic experience. She specializes in User
Research, adding her skills in Ethnography and
Business Design to the entire innovation process.
She has ample experience supporting companies
with user research, insight analysis, overall strategy,
business/service modeling and implementation.
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https://www.linkedin.com/in/ben-hogg-6941521
https://www.linkedin.com/in/kristoffer-mago-ab3497109
https://www.linkedin.com/in/katyhaberkernmogal/
https://www.linkedin.com/in/elvintuygan/
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Reports & tools
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he State of User Research 2022 report >>

Wsiion -, .com
User&o!

User testi tr
platfrms (@Prosting

User Research Platforms
Software and Solution Providers insight
user e R, platforms
research o
Y

User feedback
i Ucio/ B platforms

i
¥ Usability testing
Rl platforms
@insightplatforms.com,

Market Map: User Research Software & Solutions >>

The 2022

UX Research
Tools Map
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Market Research
vs User Research

Market Research vs User Research:
Are they the Same?



mailto:https://www.userinterviews.com/state-of-user-research-2022-report
mailto:https://medium.com/reassemble/market-research-vs-user-research-are-they-the-same-3ec59dec637f
mailto:https://medium.com/reassemble/market-research-vs-user-research-are-they-the-same-3ec59dec637f
mailto:https://www.keepitusable.com/blog/12-reasons-to-invest-ux
mailto:https://www.keepitusable.com/blog/12-reasons-to-invest-ux/
mailto:https://www.insightplatforms.com/market-map-user-research-software-solutions/
mailto:https://www.userinterviews.com/ux-research-tools-map-2022
mailto:https://archive.researchworld.com/who-to-keep-your-eye-on-in-the-next-five-years/
mailto:https://archive.researchworld.com/who-to-keep-your-eye-on-in-the-next-five-years/
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UX Lexicon - Curiosity Tank >> Market Research Glossary - MRS >>

MR Terms Glossary — Pollfish >>


https://www.curiositytank.com/ux-lexicon
mailto:https://resources.pollfish.com/survey-guides/market-research-terms-glossary/
mailto:https://www.mrs.org.uk/glossary
https://www.curiositytank.com/ux-lexicon
https://www.mrs.org.uk/glossary
mailto:https://resources.pollfish.com/survey-guides/market-research-terms-glossary/




Membership groups to join

UX Research & Ethnography

EPI c Advancing the Value of Ethnography in Industry

https://www.epicpeople.org/

. -l HXP?{ UXPA International

https://uxpa.org/

Market Research

U Research
&'Strategy

https://www.uxresearchandstrategy.com

Qearners

h ://joinlearner m
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mailto:https://www.epicpeople.org/
mailto:https://joinlearners.com/
mailto:https://joinlearners.com/
mailto:https://www.epicpeople.org/
mailto:https://uxpa.org/
mailto:https://uxpa.org/
mailto:https://www.uxresearchandstrategy.com/
mailto:https://www.uxresearchandstrategy.com/
mailto:https://www.insightsassociation.org/
mailto:https://www.insightsassociation.org/
mailto:https://esomar.org/
mailto:https://esomar.org/




Slack spaces to join

¥ ) Hexagon

http://hexagonux.com/join-us >>

©) uxox

https://uxdx.com/communi

https://www.epicpeople.org/new-ethnography-slack >>

ops

SUX

h : inableuxnetwork.com >>

>>

More slack workspaces listed here:
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https://www.userinterviews.com/blog/best-ux-and-user-research-communities
mailto:http://hexagonux.com/join-us
http://hexagonux.com/join-us
https://www.epicpeople.org/new-ethnography-slack/
mailto:https://www.epicpeople.org/new-ethnography-slack/
https://sustainableuxnetwork.com/
https://sustainableuxnetwork.com/
https://uxdx.com/community/
https://uxdx.com/community/
https://researchops.community/
https://researchops.community/
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https://savanta.com/
https://www.relevantinsights.com/
https://miro.com/
https://dscout.com/
https://www.lookback.com/
https://www.qualsights.com/
https://www.usertesting.com/
https://www.userzoom.com/
https://hubux.com/
https://site.voxpopme.com/
https://www.insightplatforms.com/
https://www.typeform.com/
https://maze.co/
https://www.metrobank.com.ph/

The
RISE of

A SERIES OF ONLINE
PANEL DISCUSSIONS

presented by Savanta

https://savanta.com/knowledge-centre/events-webinars/
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https://savanta.com/knowledge-centre/events-webinars/
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